


Yachting World is characterised by a spirit of
adventure. Whether that's an idyllic family
cruise, or a high latitudes voyage, or racing
over the furthest reaches of the world's
oceans - we cover it, and everything in
between.

We offer a high quality print magazine every
month, plus special issues and supplements
to cover the burgeoning multihulls and
superyachts sector. Online
vachtingworld.com is an authoritative voice
and the world'’s top-ranking (non-forum)
sailing website.

Our boat test programme is unrivalled — with
authoritative, impartial, and thorough print
reviews, and our standard-setting boat test
and tour videos. If you're in the market for a
new boat, you simply won't buy a yacht
without checking out the Yachting World
verdict and YouTube video.

We're applying this same depth of knowledge
to our online buying advice, building an
essential guide from trusted experts on how
to choose everything from the right sailing
gear to the best water sports accessories.

Yachting World readers are above all
committed and passionate sailors. The vast
majority are boat owners who actively enjoy
offshore and bluewater cruising, as well as
racing, charter, perhaps even expedition
sailing. We've seen more and more casting off
the lines to combine cruising with flexible,
remote working in our rapidly changing
world.

Our readers closely follow developments in
equipment and technology, and their yachts
are well equipped with the latest gear and
innovations. Yachting World provides them
with the insight and knowledge they need to
get the most out of their time on the water.

Helen
Fretter

Editor
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http://yachtingworld.com/
http://yachtingworld.com/

YachtingWorld Lo

Yachting World is the world's oldest sailing :E-l -l 9 K

magazine. Average HHI

The best sailing writers and photographers in the
world contribute across a range of subjects from blue

water cruising, to yacht racing, boat tests, equipment
and superyachts. 49%

Usually sail outside

227K 367K 474K T

Average global Average global Total social reach

monthly users monthly 2 0 3
pageviews I n
Are looking to

60 K 99 K 24 K change their boat
in the next 5 years

Average UK Average UK Print Readership
monthly users monthly
pageviews

36K 30%

Newsletter subscribers

(The Forecast)
Source: Google Analytics, L1I2M monthly average [November 2023 - October 2024]; Social Media Reach, Have been sallmg
October 2024; ABC Print Circulation Jan- Dec 2023; Future Marine Audience Survey August 2021. for over 10 years
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725K

In our global
Yachting World
community*



SUPERSAIL WORLD

Supersail World is a quarterly supplement, bound into the April, July
and October issues of Yachting World.

It covers all things related to sailing superyachts, from new launches,
extreme concepts and eye-catching equipment, to expert features
about trickle-down technology and racing at the world's most
glamorous venues. It also covers the expanding world of the
semi-custom sailing yacht, both monohulls and multihulls.

Supersail is typically 32 pages and has its own internal cover printed on
heavier paper stock

Toby Hodges -
Test Editor at Yachting World

April Cover
Issue 308 (on sale March 2025)

July Cover
Issue 311 (on sale June 2025)

October Cover
Issue 314 (on sale September 2025)




MULTIHULL SPECIALS

We started ‘Multihulls’ to cover the burgeoning area of catamarans and
trimarans, initially as a supplement, but now as regular pages of every
Yachting World, including boat tests and features, as well as ‘special’
issues with extra multihull content included. The special issues are
planned to help preview the new multihulls at the major international
boat shows, hence the February issue for Dusseldorf, the May issue for
the International Multihull Show at La Grande Motte, and the
September issue for Cannes Yachting Festival.

This is the largest area of growth in sailing and as the magazine with
the most global reach we intend to keep scaling up our coverage
accordingly.

Toby Hodges -
Test Editor at Yachting World

February Cover September Cover

> Issue 306 (on sale 9th January > Issue 313 (on sale 14th August
2025) 2025)

> April Cover > December Cover
Issue 309 (on sale 10th April Issue 316 (on sale 13th November

2025) 2025)




EDITORIAL CALENDAR

Issue
0305

JANUARY
o CALENDAR
e High latitudes sailing

e Trans-atlantic prep

EVERY MONTH:

New gear: product launches & tests !

Issue
0306

FEBRUARY

e MULTIHULL ISSUE

e METS DAME winners

e Buying through charter

Issue taken to BOOT

New yacht tests & reviews

Issue
0307

MARCH

e European Yacht of
the Year

e Atlantic crossing:
ARC+ report

Inspiring voyages

Skippers' tips & expert skills

Issue
0308

APRIL
e SUPERSAIL WORLD
e Vendée Globe report

e Clutches + jammers

Latest technology & innovations

Issue
0309

MAY
e MULTIHULL ISSUE
e Get ocean ready

e Display screens

Issue taken to International

Multihull Show & Palma

World’s Coolest Yachts

Yachting Wor

Issue
0310

JUNE

o Bluewater Gear ARC
survey: power

o Alloy explorer yachts

e Cruise Italy

Key profiles and opinion pieces

Brokerage and buying advice

Issue
o3

JuLy

e SUPERSAIL WORLD

e Europe cruising
special

e Sell or upgrade?

Issue
0312

AUGUST

e Round the World
route planner

e Best summer gear

e Fastnet preparation

Issue
0313

SEPTEMBER

e MULTIHULL ISSUE

e Boat show previews:

Southampton &
Cannes

Issue taken to Cannes

Issue
0314

OCTOBER
e SUPERSAIL WORLD

e Admiral's Cup &
Fastnet report

e Monaco Yacht Show
Issue taken to SIBS

Issue
0315

NOVEMBER

e METS ISSUE
e Short-handed skills

e Cruising the US

Issue
0316

DECEMBER
e MULTIHULL ISSUE
e Charter special

e Christmas gift guide

FUTURE



PRINT SPECIFICATIONS

Rates
Display
HALF PAGE £5,654 Inside front/ outside
(Rl AeRTAL back covers
HALF
. PAGE £4,773 Inside back cover

VERTICAL

iETER £7,599 Double page spread
PAGE

£4,706 Full Page

£3,074 Half Page

Double page spread

trim 290 x 440mm, bleed 296 x 446mm, type 270 x 429mm Classified
£2,200 Full page
Full page £1,250 Half page
trim 290 x 220mm, bleed 296 x 226mm, type 270 x 209mm £700 Quarter page
Half page horizontal ; Ay ! Nl YOUR BIGGEST £385 /6th page
trim 140 x 220mm, bleed 146 x 226mm, type 130 x 209mm PR 7 \ £195 11éth page
Half page vertical G = S Brokerage
trim 290 x 109mm, bleed 296 x 115mm, type 270 x 103mm pesTEvAER G S TN T o £6]54  Double page spread
i RlcoiD e : ‘ £3,077 Full page

the crowds

£1,917 Half page

HAEEBERG-R:

»
EXCLUSIVE TEST FUTURE
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WE OFFER MULTIPLE PRINT
OPPORTUNITIES TO TAKE
ADVANTAGE OF OUR LEADING
EDITORIAL EXPERTISE

n Premium positioned ad sites

n Paper technology - Gatefolds, Belly bands,
bound inserts

n Bespoke supplements

u Advertisement Features

n Monthly content series

n Sponsored Articles

n Sponsorship of editorial franchises

n Competitions

Voiozr &2/ 2
il AT
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PRINT ADVERTORIALS

Benefit from our brands’
scale and reach to build
awareness of your brand
or product.

Engaging advertorial content is a highly
effective means of getting across more complex
messages and brand values to a receptive
audience. We can help you reach the right people
in the right way.

INVESTMENT
+25% supplement on page rate

hc
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‘I wore them for the
whole race and really
loved them’

ALAN ROBERTS,
FASTNET OFFSHORE RACER
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BO U N D I N SE RTS 2pp single pack on heavier paper

Heavier paper pleases the eye
and the fingertip - making

brands stand out

Our 2pp single pack elevates the brand in the
context of the print issue using heavy paper (or
alternative stock EG uncoated paper).
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BO U N D I N SE RTS 4pp single pack on heavier paper

Give brands more room
to breathe with these
throwouts

Our 4pp throw out is anchored into
the issue by the first panel, while the

second panel creates more advertising
real estate — with a bit of theatre, of

course.
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BOU N D INSERTS 6pp throw out

Advertise at length with
throw outs that pull focus

With a 6pp throw out, brands can leave a
lasting impression on readers by taking
advantage of the extended space for
creative.

First panel
binds in,
second and
third open
out
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BOUND INSERTS Die cut

Take a peek - die cut
inserts encourage readers
to explore

Our die cut bound inserts give readers a
glimpse of the creative on the following

spread - an element of mystery that can be
used in a variety of imaginative executions.
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BO U N D I NSE RTS Gatefold cover

Have our audience
reading cover to cover
with this gatefold
extension

Our gatefold cover supplies an extra
panel that folds out from the front of an
issue, meaning there’s more space to hit
home brand messaging.

*Example illustrates advertorial

Panel folds
out from
cover

Back of the
gatefold







Click to view specs

STANDARD AD FORMATS

DMPU

300 X 600 PX

LEADERBOARD | 728 X 90 PX /

MPU

‘ 300 X 250 PX

18 Multiple Targeting Methods available through geo, keyword, content, time specific, and capping to FUTURE

name a few... b r


https://sites.google.com/view/future-digital-ad-specs/home#h.rndz30a5w0eb

19

MOBILE HORIZON

Specifically designed to provide advertisers
with maximum exposure in a mobile
environment whilst providing a best user
experience.

*Can be built to include auto-playing video
or host a simple static image.

0.5% 70%+

Click Through Rate Viewability Rate

James Stevens considers a problem sentin by a
Yachting Monthly reader who wants to know whether
you should leave harbour with an unsettled forecast

A e
TAGS: Question of Seamanship [ Top Story

Bill is in Plymouth in September planning a passage to

the Med. He ha:

Camaret near Brest in Britt

12m cruiser racer. He has t

Click to view specs

Skills

'We had no real plan for how
Lo get back onto our hoat -
lessons from a man
overboard

FUTURE



https://sites.google.com/view/future-digital-ad-specs/home?authuser=0

DESKTOP SKIN

SAMSUNG

Introducing the all-new
Galaxy Book2 Pro | Book2 Pro 360

LEARN MORE

Available Now at Samsung.com

High impact skins will drive maximum Colon Bookz ey Galaxy Bookz Pro
standout in contextually relevant ofthm Seylen connected with5e*
environments

2-in-1 creativity

Hotorhiome

REVIENS ADVICE NEWS BUYIGGUDES TRAVEL FORSALE FORIMS AWARDS BESTOFGRIISH
Marquis
BIGGEST BIGGEST EVER

JANUARY — Practical "
EVER | 2% SALE ™™ Cardvan ——

REVEWS  ADVICE  NEWS  BUVINGGUIDES AwaRDS  BACKTOBASICS

GS Yuasa batteries GS Yuasa batteries o s - GS Yuasa batteries

) [ — Dowering Powering J ¥ Poetisd
(2 Y whak mal s what matters .

Fier

7 S
(esvlasa

e .
MR o conips7002021
- £61,800 BIGGEST EVER

JANUARY 2 ==

SALE Staying in‘charg

tery this winter with a Yuasa smart charger

20 FUTURE


https://sites.google.com/view/future-digital-ad-specs/desktop-skin?authuser=0

ADVERTORIALS - MOTORBOAT

A | s

Proven and effective advertorials drive ken 27: The Art of Nord:
product and brand awareness e i

Choose from 3 different options:

m Standard advertorial - £2,500 | KPI: 3k page views

Initiated by your brief and campaign objectives, but e
written by our expert editorial team, it talks to our P
audience in a tone of voice they recognise from our i
brands. avaiable

exclusively in

m Platinum advertorial - £3,250 | KPI: 3k

Bold, beautiful and designed in-house, using reactive
elements, widgets and animations to create a
high-impact execution that's tailored to exceed your
campaign goals.

m Review boost - £1,000 | KPI: 1k page views
Harness the power and influence of our boat tests
and reviews by utilising our boost package.
Distributing the review far and wide to interested
and like minded people on our social media
channels and beyond.



https://www.yachtingworld.com/promotional-feature/air-yacht-80-a-dream-package-150824
https://dennis.preview.ceros.com/tiga-mby-apr-25/page/page-67ea79f285ff3
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< wame Yachting Monthly &
Sponsored
Wherever you go, see what others can’t. *.{, ~N
AWARENESS
Promote a message
atscale

Spark | As Seen In

Platform Exploration:

© 6 J
X @

Lead Times:
7 days lead time.
Flight time 2 weeks

Be seen where it counts

Amplify your message alongside our trusted
brands, putting you in front of our engaged,

passionate audience. Asset Type:

Still image/ video

Your image or video assets are transformed

flir.co.uk " re
. . . . . L M Placement Availability:
into editorial-style content, optimized for Get up to 15% off Thermal Cameras ' in-feed statc mage /video
o o 0 (FB/IG/Pin/TT/X)
maximum reach and impact on social. 0B 5 Sicomimenis i share N )
Ub Like D Comment d> Share *Product subject to modifications

and editorial approval.

Write a comment... @ @
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Home News  Marketplace  Feeds  Notifications
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16:32\

Spark | Vertical

MOTION
Drive views &
engagement
Short-form, big connection

Platform Exploration:

©@6 Jd 0

Lead Times:
7 days lead time.
Flight time 3-4 weeks

Vertical video storytelling crafted for Reels,
TikTok, and more. Designed for high
engagement, each video feels native to
platform, maximising views, shares,

and interaction.

Helping your brand stay top of mind in
fast-moving social feeds.

Includes TikTok Shop activations, giving
our audience a direct path to purchase,
right where they're already watching.

Assets Requirement:
916 video

- J

*Product subject to modifications
and editorial approval.

g?tihg World @

&

Home Shop

51
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eNewsletters: Sponsored and Solus

THE POWER TO /4%
EXPLORE

MBY newsletter
subscribers

per 900 DC sea trial review: Behind the wheel of a sexy
Wet affordable flagship

Watch Now

- THEPOWER N\
. TOEXPLORE

Our most powerful Axiom ever.

50 Merch 2028

fore /cast

The Latest marine content from Yachiing World, Yachting
Monthiy and Practical Boat Ownar

Make use of our premier positioning
for your brand and its message
within our weekly newsletter,
reaching the most engaged users.

Bespoke weekly newsletters for Motorboat &
Yachting and The Forecast, which is an
amalgamation of Yachting World, Yachting
Monthly & Practical Boat Owner audiences
Options for both newsletters include Takeovers (3
prime positioned ad spots) and Featured Content
(box out) - Examples from Advanced Yachts & KM
Yachtbuilders

Solus email is also available on a weekly basis,
which allows for direct messaging to our 3rd party
list of keen boating enthusiasts. This is designed to
suit your exact message and aesthetic. Example
from GPY Marine

All have a fully trackable response.
° Newsletter Takeover

° Featured Content
° Solus Email Send OTORG



https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=B550F419-61CF-40F7-946A-0E92852947D5&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=D9D7EEDE-D134-4338-A8A8-2BC4A9365FB8&lmid=archives
https://futureplc.slgnt.eu/optiext/optiextension.dll?ID=tXWt1Kc%2BsSKVgAJVeU9vcffUUUT_fQ6pT1KqXY5qELbyMp9JBulkZYXTfrH2VImkMMC_OuJebTtJYqbbJuiW39Rfi7vJ9

BESPOKE VIDEO CONTENT

Video is a versatile and
engaging content format that
not only gives us a real-life
picture of products but is also
highly shareable and
digestible.

Editorial Franchises

Boat tests
Boat tours
Used boats
Tuition
Factory tours

Meet the designer

Click to view demo



https://youtu.be/k3O6choapk4?si=aFrBz0UdqvxvG4hu
https://youtube.com/watch?v=QGUiKh015iE&si=ti3Ev6xaGBivAVA9

