


Yachting World is characterised by a Yachting World is also home of race coverage, and

spirit of adventure. Whether that's an renowned for our exclusive content from blue
idyllic family cruise, or a high latitudes riband events including the Vendée Globe,
voyage, or racing over the furthest America’s Cup and Rolex Fastnet Race (if you'd
reaches of the world's oceans - we like to partner with us to cover some of the most
cover it, and everything in between. exciting events in yachting, please get in touch).

We offer a high quality print magazine Yachting World readers are above all committed

every month, plus special issues and and passionate sailors. The vast majority are
supplements to cover multihulls, hugely experienced boat owners who actively
superyachts and the burgeoning enjoy offshore and bluewater cruising, as well as
semi-custom sector. Online racing, charter, perhaps even expedition sailing.
vachtingworld.com is an authoritative We've seen more and more casting off the lines to
voice and the world'’s top-ranking combine cruising with flexible, remote working.

(non-forum) sailing website.
Our readers closely follow developments in
Our boat test programme is unrivalled equipment and technology, and their yachts are

— with authoritative, impartial, and well equipped with the latest gear and
thorough print reviews, and our innovations. Yachting World provides them with
standard-setting boat test and tour the insight and knowledge they need to get the

videos. If you're in the market fora new  most out of their time on the water.
boat, you simply won't buy a yacht

without checking out the Yachting Helen Fretter | Editor
World verdict and YouTube video.

FUTURE


http://yachtingworld.com/
http://yachtingworld.com/

YachtingWorld

Yachting World is the world's oldest sailing
magazine.

The best sailing writers and photographers in the
world contribute across a range of subjects from
bluewater cruising, to ocean racing, boat tests,
technology, equipment and superyachts.

217.8K  366.3K 490.8K

Average global Average global Total social reach
monthly users monthly
pageviews
Average UK Average UK Average Issue
monthly users monthly Readership
pageviews
Newsletter
subscribers (The
Forecast)

Source: Google Analytics, L12M monthly average [June 2024 - May 2025]; Social Media Reach, April 2025;

Newsletter Subscribers June 2025; Future Marine Audience Survey August 2021.

63%

Own their own
boat

£119K

Average HHI

49%

Usually sail outside
of the UK

2in3

Are looking to
change their boat
in the next 5 years

80%

Male

3in4

Have been sailing
for over 10 years




various different channels, including our dedicated
print magazine and our various social platforms.

753.6K .

In our Global o
Yachting World 7
Community*

\

Source: Global Community = Combination of: Google Analytics, L12M [June 2024 - May 2025], Total Social \{t'}’
Reach, April 25; Newsletter Subscribers [2025]; and Global Circulation, August 24 - July 25. >



SUPERSAIL WORLD

Supersail World is a high quality supplement, bound into the April, July
and October issues of Yachting World.

It covers all things related to sailing superyachts, from new launches,
extreme concepts and eye-catching equipment, to expert features
about trickle-down technology and racing at the world's most
glamorous venues. It also covers the expanding world of the
semi-custom sailing yacht, both monohulls and multihulls.

Supersail is typically 36 pages and has its own internal covers printed on
heavier paper stock for a premium finish.

Toby Hodges -
Test Editor at Yachting World

April Cover
Issue 320 (on sale March 2026)

July Cover
Issue 323 (on sale June 2026)

October Cover
Issue 326 (on sale September 2026)




MULTIHULL SPECIALS

We started ‘Multihulls’ to cover the burgeoning area of catamarans and
trimarans, initially as a supplement, but now as regular pages of every
Yachting World, including boat tests and features, as well as ‘special’
issues with extra multihull content included. The special issues are
planned to help preview the new multihulls at the major international
boat shows, hence the February issue for Dusseldorf, the May issue for
the International Multihull Show at La Grande Motte, and the
September issue for Cannes Yachting Festival.

With more and more families and cruising sailors now choosing a
multihull for their sailing, we will continue to balance our coverage
accordingly, including previews and tests of new multihull launches,
features and expert ‘how to' catamaran handling advice.

Toby Hodges - Test Editor at Yachting World

February Cover September Cover

> Issue 318 (on sale 8th January > Issue 325 (on sale 13th August
2026) 2026)

> April Cover > December Cover
Issue 320 (on sale 12th March Issue 328 (on sale 12th November

2026) 2026)




EDITORIAL CALENDAR

Issue
0317

JANUARY
e ARC special: 40 years
of transatlantic

cruising

o Off-grid family
sailing adventure

EVERY MONTH:

New gear: product launches & tests :

Issue
0318

FEBRUARY

e MULTIHULL ISSUE

e METS DAME winners
e Transat Café L'Or

Issue taken to BOOT

New yacht tests & reviews

Issue
0319

MARCH

e European Yacht of
the Year winners

e Hull finishes

e Sydney-Hobart Race

Inspiring voyages

Skippers' tips & expert skills

Issue
0320

APRIL
o SUPERSAIL WORLD

e Get your family into
sailing

Latest technology & innovations

World’s Coolest Yachts

Yachting Wor

Issue Issue
0321 0322
MAY JUNE

e MULTIHULL ISSUE e Ocean-tested:
ARC gear survey
e Summer kit special
e Double-handed

Issue taken to International around the world

Multihull Show & Palma

Key profiles and opinion pieces

Brokerage and buying advice

Issue
0323

JuLy

e SUPERSAIL WORLD

e Endless summer:
extend your season

Issue
0324

AUGUST

e Bluewater cruising
#101: expert advice

e Apps for sailors

Issue
0325

SEPTEMBER

e MULTIHULL ISSUE

e Boat show previews:
Southampton &

Cannes

Issue taken to Cannes

Issue
0326

OCTOBER
e SUPERSAIL WORLD

e 200th anniversary
Cowes Week

Issue taken to SIBS

Issue Issue
0327 0328

NOVEMBER DECEMBER

o METS ISSUE e MULTIHULL ISSUE

e Best boat buys: e Charter special

brokerage special
e Christmas gift guide

FUTURE



PRINT SPECIFICATIONS

FULL PAGE TRIM

HALF
PAGE
VERTICAL

HALF PAGE
HORIZONTAL

QUARTER

PAGE

Double page spread
trim 290 x 440mm, bleed 296 x 446mm, type 270 X 429mm

Full page
trim 290 x 220mm, bleed 296 x 226mm, type 270 x 209mm

Half page horizontal
trim 140 x 220mm, bleed 146 x 226mm, type 130 x 209mm

Half page vertical
trim 290 x 109mMm, bleed 296 x 115mm, type 270 x 103mm

Rates
Display

£5,654 Inside front/ outside
back covers

£4,773 Inside back cover
£7,599 Double page spread
£4,706 Full Page

£3,074 Half Page

Classified
£2,200 Full page

£1,250 Half page

£700 Quarter page
£385 1/8th page
£195 116th page
Brokerage

£6,154 Double page spread
£3,077 Full page

£1,917 Half page

FUTURE
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PRINT ADVERTORIALS

Benefit from our brands’
scale and reach to build
awareness of your brand
or product.

Engaging advertorial content is a highly
effective means of getting across more complex
messages and brand values to a receptive
audience. We can help you reach the right people
in the right way.

INVESTMENT
+25% supplement on page rate

hc
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‘I wore them for the
whole race and really
loved them’

ALAN ROBERTS,
FASTNET OFFSHORE RACER
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WE OFFER MULTIPLE PRINT
OPPORTUNITIES TO TAKE
ADVANTAGE OF OUR LEADING
EDITORIAL EXPERTISE

n Premium positioned ad sites

n Paper technology - Gatefolds, Belly bands,
bound inserts

n Bespoke supplements

u Advertisement Features

n Monthly content series

n Sponsored Articles

n Sponsorship of editorial franchises

n Competitions

Voiozr &2/ 2
il AT
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BO U N D I N SE RTS 2pp single pack on heavier paper

Heavier paper pleases the eye
and the fingertip - making

brands stand out

Our 2pp single pack elevates the brand in the
context of the print issue using heavy paper (or
alternative stock EG uncoated paper).
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BO U N D I N SE RTS 4pp single pack on heavier paper

Give brands more room
to breathe with these
throwouts

Our 4pp throw out is anchored into
the issue by the first panel, while the

second panel creates more advertising
real estate — with a bit of theatre, of

course.
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BOU N D INSERTS 6pp throw out

Advertise at length with
throw outs that pull focus

With a 6pp throw out, brands can leave a
lasting impression on readers by taking
advantage of the extended space for
creative.

First panel
binds in,
second and
third open
out
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BOUND INSERTS Die cut

Take a peek - die cut
inserts encourage readers
to explore

Our die cut bound inserts give readers a
glimpse of the creative on the following

spread - an element of mystery that can be
used in a variety of imaginative executins.
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BO U N D I NSE RTS Gatefold cover

Have our audience
reading cover to cover
with this gatefold
extension

Our gatefold cover supplies an extra
panel that folds out from the front of an
issue, meaning there’s more space to hit
home brand messaging.

*Example illustrates advertorial

Panel folds
out from
cover

Back of the
gatefold







Click to view specs

STANDARD AD FORMATS

DMPU

300 X 600 PX

LEADERBOARD | 728 X 90 PX /

MPU

‘ 300 X 250 PX

19 Multiple Targeting Methods available through geo, keyword, content, time specific, and capping to FUTURE

name a few... b r


https://sites.google.com/view/future-digital-ad-specs/home#h.rndz30a5w0eb

MOBILE HORIZON

Specifically designed to provide advertisers
with maximum exposure in a mobile
environment whilst providing a best user
experience.

*Can be built to include auto-playing video
or host a simple static image.

0.5% 70%+

Click Through Rate Viewability Rate

20

James Stevens considers a problem sent in by a
Yachting Monthly reader who wants to know whether
you should leave harbour with an unsettled forecast

TAGS: Question of Seamanship [ Top Story

Bill is in Plymouth in September planning a passage to

the Med. He has decided that the first leg is to sail to
Camaret near Brest in Brittany. His yacht, Aries, is a

12m cruiser racer. He has three crew.

Experience more
with fuel at cost

Click to view specs

Skills

‘We had no real plan for how
to get back onto our boat' -
lessons from a man
overboard

P Relax more with the
bestcustomer service



https://sites.google.com/view/future-digital-ad-specs/home?authuser=0
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TAKEOVERS &
ROADBLOCKS

Offering includes 100% share of voice
across site and/or articles

This provides advertisers with the ability to
completely dominate the ad space within
their chosen articles, ensuring maximum
exposure and impact for their brand or
product.

**Typically sold on “page impressions” but
can also be sold on “ad impressions”

S.cobra v eoe R’i‘?

DON'T BLINK

e

R
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DESKTOP SKIN

High impact skins will drive maximum
standout in contextually relevant
environments

SAMSUNG

Introducing the all-new
Galaxy Book2 Pro | Book2 Pro 360

LEARN MORE

Available Now at Samsung.com

Galaxy Book2 Pro 360
360 degrees

of thin, stylish
2-in-1 creativity

Hotorhiome

Marquis
BIGGEST BIGGEST EVER
JANUARY E =
EVER | 2= SALE X Cardvan

GS Yuasa batteries GS Yuasa batteries -, - GS Yuasa batteries

T —— Fowering., Powering : , Powering
‘what matters What matters what matters

7 @,
. (esvinsa &
9
=
= ,__’P
Itineo Cozi PS700 2024 %
£61,800 BIGGEST EVER -

JANUARY e

SALE Staying in charge

the life of

Galaxy Book2 Pro

Always stay
connected, with 56*

Aveikable Now ot Somsung.com



https://sites.google.com/view/future-digital-ad-specs/desktop-skin?authuser=0

ADVERTORIALS

Proven and effective advertorials drive
product and brand awareness

Choose from 3 different options:

m Standard advertorial - £2,500 | KPI: 3k page views
Initiated by your brief and campaign objectives, but
written by our expert editorial team, it talks to our
audience in a tone of voice they recognise from our
brands.

Example Linked Here

m Platinum advertorial - £3,250 | KPI: 3k

Bold, beautiful and designed in-house, using reactive
elements, widgets and animations to create a
high-impact execution that's tailored to exceed your
campaign goals.

Example Linked Here

m Review boost - £1,000 | KPI: Tk page views
Harness the power and influence of our boat tests
and reviews by utilising our boost package.
Distributing the review far and wide to interested
and like minded people on our social media
channels and beyond.

MOTORBOAT se0vse

A | SUBSCRIBE | BONTS | GEAR | VIDEOS | EVENTS | CRUISING | MOTOREBONTAWARDS | FORUMS | MORE+

Discover the
art of Nordic
boats with

QUARKEN

Available
exclusively in

Quarken 27: The Art of Nordic design

In partnership with

boatpoint
April 1, 2022

FUTURE


https://www.yachtingworld.com/promotional-feature/air-yacht-80-a-dream-package-150824
https://dennis.preview.ceros.com/tiga-mby-apr-25/page/page-67ea79f285ff3

PLATINUM
ADVERTORIAL

A bold and beautiful creative solution that
creates a highly engaging, customisable
user experience

Each article is designed in-house, using
reactive elements, widgets and animations
to create a high-impact execution that's
tailored to exceed your campaign goals.

m X1 platinum advertorial with social
amplification & shoppable widget

m Cost: £4,000

m KPI: 4,500 estimated page views

Click to view demo

24 *Display: Ad units are limited to Billboards and Mobile Leaderboard only. *Images: Supplied by client.


https://dennis.preview.ceros.com/cupra-barcelonafc-advert-mock1-6/page/page-646c8eb22b56e

Click to view demo

INTERACTIVE
QUIZ

Bespoke quizzes give audiences a o .. : & . What mountain
personalised, interactive way to engage W Son U & ¢ 3 ika ic ri
with content and brand messaging . I £5% hor ¥ blke IS ;Ight

| . for you?
This format is highly shareable and » | » % :
carefully tailored to excite our audiences - SN : e
with reactive elements and custom G S effortlessly,You mist be
guestions —and can direct readers to your _ 4 A asking yourself, what

mountain bike should | get?
Take this quiz and find out

website or online store. Housed in a
standard advertorial.

m X| standard advertorial with social

amplification & competition embedded
m Cost: £5000
m KPI: 4,000 estimated page views

25 *Quiz Length: 10 questions recommended. *Images: Supplied by client.
*Prize and Fulfillment: to be delivered by the client and the cost of the prize


https://dennis.preview.ceros.com/womens-lifestyle-quiz-1/page/page-64521a987fba1
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STANDARD SOCIAL
AMP PACKAGE

One post visible on our wall and next to our
brand in the user's feed for 7 days

Targeting users of the brands website on
that social platform, choose either
Facebook or Instagram.

m X1 post, x1 platform
m Cost: £1500
m KPI: 75,000 minimum reach

Click to view demo

17:21

< Yachting World & with Contest
Wl Yachts.

Paid partnership - &

Contest 50CS Yacht UK Premiere: Southampton
Show, 15-24 September

“Modern elegance and design, backed up by a
superior quality of finish and the reassurance of
Lloyd's Register approval.”

Toby Hodges. Yachting World

https://bit.ly/3PvWfCm

d9 tike  (Q Comment () Send A Share
O3s

3 shares

Write a comment...


https://www.facebook.com/yachtingworldmagazine/posts/pfbid0zNBN7pgNB8CsftsbvzvGS8DeWzst8jDom9skbVUVFFfTn5cj8eESFhcUqESUFRoGl?locale=en_GB
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STANDARD SOCIAL
VIDEO AMP PACKAGE

Engaging video content driving awareness at scale

This would be a 'dark post' which pops up in the target
audiences feed in 'paid partnership' style.

Option to choose one platform (Instagram or Facebook) or
amplify your message across both Instagram & Facebook for
maximum engagement, reach and scale.

Package 1

m x1video, x1 platform

m Cost: £2,000

m KPI: 40,000 video views

Package 2

m X1 video, 2 platforms

m Cost: £4,000

m KPI: 100,000 video views

16:32\

Yachting World @

Sponsored

Click to view demo

MOTION
Drive views &
engagement

Platform Exploration:

©@6 J 0

Lead Times:
7 days lead time.
Flight time 3-4 weeks

Assets Requirement:
9116 video

*Product subject to modifications
and editorial approval.



https://www.facebook.com/193706507316495/posts/1033009731423729

S — (] -[=)

MOTORBOAT
&

The istest news, featuree and vidsos from mby.com

SIGN UP - SHARE

MBY newsletter
subscribers

ind the wheel of a sexy

of parssche? The new Fipper

THE POWER
TO EXPLORE

Our most powerful Axiom ever.

Golden Globe Race: Simon Curwen shares g
ili trategy

Make use of our premier positioning
for your brand and its message
within our weekly newsletter,
reaching the most engaged users.

Bespoke weekly newsletters for Motorboat &
Yachting and The Forecast, which is an
amalgamation of Yachting World, Yachting
Monthly & Practical Boat Owner audiences
Options for both newsletters include Takeovers (3
prime positioned ad spots) and Featured Content
(box out) - Examples from Advanced Yachts & KM
Yachtbuilders

Solus email is also available on a weekly basis,
which allows for direct messaging to our 3rd party
list of keen boating enthusiasts. This is designed to
suit your exact message and aesthetic. Example
frorn GPY Marine
All have a fully trackable response.

° Newsletter Takeover

° Featured Content

° Solus Email Send


https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=B550F419-61CF-40F7-946A-0E92852947D5&lmid=archives
https://www2.smartbrief.com/servlet/ArchiveServlet?issueid=D9D7EEDE-D134-4338-A8A8-2BC4A9365FB8&lmid=archives
https://futureplc.slgnt.eu/optiext/optiextension.dll?ID=tXWt1Kc%2BsSKVgAJVeU9vcffUUUT_fQ6pT1KqXY5qELbyMp9JBulkZYXTfrH2VImkMMC_OuJebTtJYqbbJuiW39Rfi7vJ9
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BESPOKE VIDEO CONTENT

Video is the ultimate way to showcase beautiful boats, capturing their design, movement, and atmosphere in a way photos can't. It's versatile,
engaging, and easy to share, giving people a true sense of the product while sparking an emotional connection.

It's not just boats that shine on video, everything from premium marine gear to high-end apparel can be brought to life. Video captures the
lifestyle, turning products into experiences our audience can feel

Editorial Franchises
> Boat tests
Boat tours
Used boats
Tuition

Factory tours

A A A R 4

> Meet the designer

MBY Podcast : Boat Nuts
Opportunities include:
Headline Sponsorship
Presenter Read Ads

Product Placement

Video packages can include:

e Advertorial for the video to be
embedded in to

e Social cut of the video

e Social amplification of the social
cut

e Video posted to our Youtube
Channel

Costs: from £5k

Timeframe: 4-8 weeks lead time

Click to view demo

FUTURE


https://youtu.be/k3O6choapk4?si=aFrBz0UdqvxvG4hu
https://youtube.com/watch?v=QGUiKh015iE&si=ti3Ev6xaGBivAVA9
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FUTURE CREATIVE STUDIO PACKAGE #01

SHOPPABLE ADVERTORIAL

- =T
Everything a brand needs to supercharge

key trading moments, in one off-the-shelf package

Gear Up: Top Bikes and
Accessories for Every Cyclist

From road bikes to essential accessories, explore our curated
picks from Tredz and elevate your cycling experience

v Highlight up to 21 sku all instantly shoppable

v Allow high-intent consumers to explore + mobile first

FOR AN INVESTMENT OF £8,500:

Shoppable branded content article with 5,000 GTD page views via
Infinite Scroll + 1x solus email

Tx shoppable collection unit 3000 clicks GTD

Ix midiscroller 100k impressions with Aperture targeting

Shoppable
PACKAGES BC article Solus Social S’S’igglaag'e Pricing
GTD PAGE VIEWS  Email NL GTD Clicks GTD imps
FC Curates v v v v £8500
Studio Package included included included included NET
v X v X £5250

FC Curat(.as included _ not included _ not NET Cutting-edge e-bikes combine pedal-assist motors
BC + Social Shoppable included included

futureple.celtra.com ) with high-performance li-ion batteries, empowering


https://dennis.preview.ceros.com/cyclingnews-collectionarticle-template-18
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SUPPORTED EDITORIAL

Make full use of our editorial authority and
SEO credentials with an article or series of
articles we call Supported Editorial.

Simply agree your theme and headlines with us, and we'll
ensure maximum engagement with our audience.

Supported Editorial can broaden our coverage on a topic or
create a brand new opportunity. This can also include the
creation of Content Hubs and Landing Pages.

You can display your logo on the articles, and achieve ideal
relevancy and visibility for your ads too.

Package Price Production
x1 Standard From £3,000 Time
advertorial with

social amplification e g deys el

time from completed
brief
2 weeks flight time

. NEWS RESULTS LUIVE REPORTS TECH PREMI| g

TRENDING Vueita a Espafa Tour de France Pro cycling transfers

My longest-ever bike ride is in two weeks,
this is how I'm preparing for it

By Tom Wheckowsid published June 20, 2024

ined and prepared for the 300km Bern-Zermatt
Chasing Cancellara ride

GTDs
3-4000
estimated page views


https://www.google.com/url?q=https://www.cyclingnews.com/features/my-longest-ever-bike-ride-is-in-two-weeks-this-is-how-im-preparing-for-it/&sa=D&source=editors&ust=1723736406157261&usg=AOvVaw03jMVjIIuyt0zksLrCoIMN
https://www.google.com/url?q=https://www.cyclingnews.com/features/my-longest-ever-bike-ride-is-in-two-weeks-this-is-how-im-preparing-for-it/&sa=D&source=editors&ust=1723736406157261&usg=AOvVaw03jMVjIIuyt0zksLrCoIMN
https://www.google.com/url?q=https://www.cyclingnews.com/features/my-longest-ever-bike-ride-is-in-two-weeks-this-is-how-im-preparing-for-it/&sa=D&source=editors&ust=1723736406157261&usg=AOvVaw03jMVjIIuyt0zksLrCoIMN
https://www.google.com/url?q=https://www.cyclingnews.com/features/my-longest-ever-bike-ride-is-in-two-weeks-this-is-how-im-preparing-for-it/&sa=D&source=editors&ust=1723736406157261&usg=AOvVaw03jMVjIIuyt0zksLrCoIMN

32

SPARK | AS SEEN IN

Be seen where it counts.

Amplify your message alongside our trusted
brands, putting you in front of our engaged,
passionate audience.

Your image or video assets are transformed
into editorial-style content, optimized for
maximum reach and impact on social.

10:05 7

Yachting Monthly &

Sponsored

< vame

Wherever you go, see what others can’t.*s.f,

BUYERS"
GUIDE

flir.co.uk

Learn More
Get up to 15% off Thermal Cameras

#Dw 3 5 comments 1 share

oY Like (D comment > Share
Bwe

f 8 B 8 O =

Home News Marketplace Feeds Notifications

Write a comment...

AWARENESS
Promote a message
at scale

Platform Exploration:

©6 Jd
X @

Lead Times:
7 days lead time.
Flight time 2 weeks

Asset Type:
Still image/ video

Placement Availability:
In-feed static image / video
(FB/IG/Pin/TT/X)

-

J

*Product subject to modifications
and editorial approval.
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16:32\

SPARK | VERTICAL

Short-form, big connection

Vertical video storytelling crafted for Reels,
TikTok, and more. Designed for high
engagement, each video feels native to
platform, maximising views, shares,

and interaction.

Helping your brand stay top of mind in
fast-moving social feeds.

Includes TikTok Shop activations, giving
our audience a direct path to purchase,
right where they're already watching.

chting World @

=

L

Home

&

Shop

MOTION
Drive views &
engagement

Platform Exploration:

©@6 Jd 0

Lead Times:
7 days lead time.
Flight time 3-4 weeks

Assets Requirement:
916 video

J

*Product subject to modifications
and editorial approval.



