
Rules of Entry 

1. Definitions and Interpretation 
 

1.1. In these Rules unless the context otherwise permits, the following words shall have the following 
meaning: 

“Classes” means Best in Show, Platinum, Gold, Silver and Bronze; 

“Competition” means the annual Decanter Asia Wine Awards held by Decanter; 

“Competition Platform” means the platform accessible at https://entry.decanterawards.com/; 

“Decanter” means Time Inc. (UK) Ltd which has its registered offices located at the Blue Fin Building, 
110 Southwark Street, London SE1 0SU and is a company registered in England and Wales under 
company number 53626. 

“Decanter Warehouse” means the DAWA Warehouse c/o JAS Forwarding (H.K.) Ltd Block D 
(Whole Building) Tien Chu Industrial Centre 52-62 Tsing Yi Road, Tsing Yi, Hong Kong 

“Entrant” means the producer, importer, distributor or retailer who submitted an Entry; 

“Entry” means the Wine(s) entered into the Competition by Entrant; 

“Entry Fee” means the fee for submitting an Entry for the Competition, as set out in ‘Key dates and 
prices’; 

“Entry Form” means the entry form for the Competition to be completed via the Competition 
Platform;  

“Logistic Partner” means JAS Forwarding Hong Kong, which has its offices located at 23/F, The 
Octagon, 6 Sha Tsui Road Tsuen Wan N.T. 

“Rules” means these rules of entry; 

“Shipping Agent” means Decanter’s appointed consolidated shipping agent, Hellmann Worldwide 
Logistics Ltd, which has its registered office located at Kuhlmann House, Lancaster Way, Fradley 
Park, WS13 8SX, Lichfield and is a company registered in England and Wales under company 
number 1108485; and 

“Website” means www.decanter.com/decanter-awards/decanter-asia-wine-awards/ 

1.2. In these Rules where appropriate: words denoting the masculine gender include the feminine and 
neuter genders and vice versa; words denoting a singular number include the plural and vice versa; 
references to the definite article shall include the indefinite article and vice versa; references to 
persons shall include firms, companies and other organisations and vice versa; reference to a 
statutory provision includes a reference to the same as modified, re-enacted or both from time to time 
and any subordinate legislation made under the same; headings shall not affect interpretation; and 
words such as “include” or “including” are to be construed without limiting the generality of the 
preceding words. 

2. Entering the Competition 
 

2.1. Entrants can enter the Competition by submitting an Entry Form on the Competition Platform, paying 
the Entry Fee and delivering the Entry to Decanter in accordance with Clause 5 (Delivery, Risk and 
Title). Entries that do not arrive by the entry deadline cannot be refunded or credited. 

 
2.2. The Entry Form must be completed online by creating an account or logging in to an existing account 

on the Competition Platform. Decanter accepts no responsibility for Entry Forms unsuccessfully 
submitted. 

2.3. Each Entrant is responsible for submitting their Entries online via the Competition Platform, or using 
the paper entry forms. Entries submitted outside our online platform are subject to an increased Entry 
Fee. 

https://entry.decanterawards.com/
http://www.decanter.com/dawa-home/dawa-en/1-key-dates-and-prices-dawa-285317/
http://www.decanter.com/dawa-home/dawa-en/1-key-dates-and-prices-dawa-285317/


2.4. Where the same Entry is submitted by more than one Entrant, each of Entrants’ stockists’ details will 
be featured equally in the report of the tasting. Entry Fees for multiple entries will not be refunded. 

2.5. By submitting an Entry to the Competition, Entrant agrees to be bound by these Rules. 

3. Criteria for Entries 

3.1. Entries must: 

3.1.1. be made exclusively from the partial or complete alcoholic fermentation of fresh grapes, 
whether crushed or not, or of grape must;  

3.1.2. with the exception of sweet wines, have an actual alcohol content of not less than 5% in 
volume; 

3.1.3. have a minimum production quantity of 600 litres (66 cases) available to the market, with the 
exception of sweet and fortified wines, which must have a minimum production quantity of 450 
litres (50 cases); 

3.1.4. be finished and in their final container;  

3.1.5. be sealed with the same closure as the final, commercially available wine; 

3.1.6. be contained in a 75cl bottle, with the exception of sweet and fortified wines, which may be 
contained in 25cl, 37.5cl, or 50cl bottles. 1 Litre PET bottles are also accepted; and 

3.1.7. be labelled in accordance with EU legislation in force from time to time, including (i) the 
geographical area of origin; (ii) the product category; (iii) the producer details; (iv) the nominal 
volume; (v) actual alcoholic strength; and (vi) a Lot number. 

3.2. If the front and back labels for the Entry are not available at the time of entry, temporary labels must 
be applied to the final container bearing the following information: (i) name of producer; (ii) name of 
wine; (iii) vintage (where applicable); (iv) country of origin; (v) region of origin (where applicable); (vi) 
sub-region (where applicable); (vii) bottle size; (viii) alcoholic strength; and (ix) Lot number. 

3.3. If the front and back labels for the vintage submitted are not yet available, Entrant must not use the 
label from the previous vintage. Instead, please use a temporary label as stated in Clause 3.2. 

3.4. Entries may be produced entirely in one country and then bottled in another. Any wine that is 

produced for commercial availability anywhere in the world can enter, with the exception of fruit-

flavoured wines which will not be accepted. 
 

3.5. There is no limit to the number of entries which may be submitted by an Entrant.  
 

3.6. In the event that Entrant is not the producer of the Entries, Entrant warrants that it has all necessary 
consents and permissions to enter the Entry into the Competition. Entrant will indemnify Decanter for 
any claims which arise as a result of Entrant submitting an Entry which it does not have the authority 
to submit. 

4. Payment 

4.1. The Entry Fee may be paid online by credit or debit card at the time of submitting the Entry Form via 
the Competition Platform.  

4.2. The Entry Fee may also be paid by cheque or bank transfer in accordance with the payment 
instructions contained in the invoice made available for download after submission of the Entry Form 
via the Competition Platform. Additional fees apply to payment by cheque or bank transfer. Entrants 
must bear all applicable bank charges for remittance (if any).  

4.3. The deadline for payment of the Entry Fee is indicated on the Website. An Entry will not be included in 
the Competition where the Entry Fee has not been received by Decanter by the deadline. 



4.4. No refund or credit of an Entry Fee will be given in any circumstances, including circumstances in 
which an Entry is disqualified, withdrawn, lost or damaged or does not arrive in time. 

5. Delivery, Risk and Title 

5.1. Four (4) samples of each Entry must be submitted to Decanter in accordance with these Rules.  

5.2. It is Entrant’s responsibility to ensure that the Entries are delivered to Decanter in accordance with the 
deadlines detailed on the Website. 

5.3. Entrant may deliver the Entries: 

5.3.1. directly to the Decanter Warehouse (please click here for more information);  

5.3.2. to the Shipping Agent’s depot for consolidated shipment (please click here for more 
information) 

5.3.3. by hand to Decanter’s stand at selected fairs (please click here for more information). 

5.4. Please go to ‘Shipping’ for further terms, fees and restrictions which apply to each delivery option. 
Shipping must be paid for as part of the entry process and shipping costs are not refundable in any 
circumstances. 

5.5. If you wish to use the Shipping Agent, please ensure you select the consolidated shipping option 
when submitting your Entry, as an additional payment is required if using this service. For any Entries 
that are sent via the Shipping Agent and are not paid for at time of entry, payment will be sought by 
Decanter. Failure to pay for this service will result in Entries being removed from the Competition. 

5.6. Entries that arrive after the deadline dates or that are delivered to the Decanter office in London will 
not be accepted.  

5.7. Decanter recommends the use of its Shipping Agent, depending on the country from which the Entry 
will be sent. This will be a more cost effective method and will help ensure the safe arrival of the Entry. 
If Entrant is unable to use the Shipping Agent, Decanter recommends that Entrant uses a shipper that 
allows Entrant to track its delivery to confirm that its Entry has arrived.  

5.8. It is Entrant’s responsibility to contact the Shipping Agent or its courier company to confirm the 
delivery deadline, address and documentation required. 

5.9. Entrant will be responsible for payment of all delivery charges, duties, taxes, insurances and storage. 
All such charges must be paid by Entrant in advance of receipt of the Entry by Decanter. Where 
Entrant uses the Shipping Agent, it is Entrant’s responsibility to pay all delivery charges up to the 
Shipping Agent’s depot.  

5.10. Although duty/tax is exempted, import declaration is necessary. Wines should be Delivered Duty Paid 
(DDP), therefore instruction to complete the import declaration should be given to your 
forwarder/courier company. Submitters should also be responsible for any fees related to the import 
declaration. Packing list and documents showing CIF value of the wines along with the Airway Bill/Bill 
of lading are usually required for the import declaration process. Any penalty and additional cost 
incurred from the non-compliance of declaration requirement in HK will be borne by the Submitters. 
JAS Forwarding can also provide the import declaration services (and the import transportation 
services) on behalf of the submitters in case their own service providers may not provide the services. 
But it may be subject to a handling fee. 

5.11. It is Entrant’s responsibility to ensure that Entries arrive in good condition.  

5.12. Entrant must complete and affix the delivery label, which can be downloaded by Entrant in its online 
account after submission of the Entry Form, on the outside of the box. Entrant must indicate the name 
of its company and the Entry on the outside of the box to assist with correctly identifying the Entry 
when it arrives.  

5.13. Entrant will receive an automated email confirmation when all samples for all its Entries have been 
received at the Decanter Warehouse and checked by Decanter. Entrants can also check the status of 
its delivery by logging in to its online account. 

hhttp://www.decanter.com/dawa-home/dawa-en/shipping-dawa-en/deliver-direct-to-dawa-warehouse-287126/
hhttp://www.decanter.com/dawa-home/dawa-en/shipping-dawa-en/consolidated-shipping-dawa-300031/
http://www.decanter.com/dawa-home/dawa-en/shipping-dawa-en/hand-delivery-at-fairs-dawa-296460/
http://www.decanter.com/dawa-home/dawa-en/shipping-dawa-en/hand-delivery-at-fairs-dawa-296460/


5.14. Decanter will notify Entrant in case of discrepancies between the Entry received and the Entry in 
Entrant’s online account. If Decanter does not hear from Entrant within the deadline, Decanter will use 
the information on the Entry label on the bottles received by Decanter and update the Entry in the 
Decanter system accordingly. Once the Entries are judged, no changes can be made to the Entry 
details. 

5.15. Hand delivery in accordance with Clause 5.3.3 is only available to exhibitors at the fair where such 
Entry is submitted, and only Entries that are registered will be accepted by Decanter.  

5.16. The Entries will be transported at Entrant’s risk and it will be Entrant’s responsibility to arrange 
adequate insurance. Decanter and the Logistic Partner will not be liable for any loss or damage to the 
Entries whatsoever whilst the Entries are in the possession of Entrant, the Shipping Agent, or at any 
stage during the delivery process. 

5.17. Title (i.e. ownership) of the Entries will pass to Decanter upon receipt of the Entry to the Decanter 
Warehouse. 

5.18. Refunds will not be issued after the Competition deadline for any cancellations, late deliveries, or non-
deliveries. 

5.19. Upon completion of the Competition, any unopened Entries will be destroyed or sold to raise money 
for Decanter Asia Wine Scholarship programme (or other charities selected by Decanter). Leftover 
Entries will not be returned or available for collection.   

6. The Competition 

6.1. Entries are organised for tasting by country, region, colour, grape, style, vintage to ensure that wines 
are judged in flights against their peers. 

6.2. The Entries will be judged by blind tasting by a panel of judges. More information on the judges can 
be found here.  

6.3. All Gold medal winning Entries within each category will be retasted and a Platinum medal will be 
awarded to the best Gold medal winning Entry in each category.  

6.4. All Platinum medal winning Entries will then compete for the ‘Best in Show’ accolade.  

6.5. The judges’ decisions will be final and will not be open to challenge. 

6.6. Entrants will not have any involvement in the appointment of the judges. 

7. Winners 

7.1. Entrants will be emailed to inform them when the results of the Competition are available via their 
online account. Entrants will only be able to view the results for their Entry until the full results are 
made public. 

7.2. The winning Entries in all Classes will be published on completion of each Competition and winning 
Entrants acknowledge and agree that Decanter may publish details and particulars of the winning 
Entries.  

7.3. All winning Entries will be published according to Decanter’s format which is ‘Producer, Wine Name, 
Sub Region, Region, Country, Vintage’. ‘Producer Name’ and ‘Wine Name’ may therefore be changed 
from that originally submitted by Entrant in order to ensure that Decanter’s records reflect the 
information displayed on the Entry’s front label allowing for easy identification by consumers. 

7.4. Winning Entrants agree that they will take part in any publicity which is reasonably required by 
Decanter. 

7.5. Entrants agree that Decanter may photograph and reproduce photographs of Entrants and/or winning 
Entries.  

8. Promoting winning Entries 

http://www.decanter.com/dawa/the-dawa-judges/the-dawa-2015-judging-panel-270545/


8.1. Winning Entrants will be sent full details of how they can promote medal-winning Entries, including 
through Bottle Stickers and other point-of-sale material. Please click here for further information.  

8.2. The Decanter word marks and logos (including the medals) are the property of Time Inc. (UK) Ltd and 
any use of such marks by winning Entrants is under licence. Any unauthorised use, reproduction or 
alteration is strictly prohibited. 

8.3. Winning Entrants may only use the Decanter logos accessible here on their printed and digital 
marketing material to publicise their winning Entries. The Decanter logos may not be used on bottles 
without prior written authorisation from Decanter.  

8.4. Winning Entrants may purchase Bottle Stickers to promote their winning Entries. Bottle Stickers may 
only be purchased and used by winning Entrants.  

8.5. Entrants agree that they will only use Decanter’s name, logo and Bottle Stickers to promote specific 
winning Entries and not to promote their whole range. Only the winning Entries may be promoted as 
winners of the Competition.  

8.6. Medals may only be displayed against, and Bottle Stickers may only be affixed to, winning Entries of 
the appropriate medal and correct vintage from the relevant awarding year of the Competition.  

8.7. Entrants must at all times comply with the Brand Guidelines accessible here, and any instructions 
provided by Decanter from time to time, when using Decanter’s name, logos and Bottle Stickers.   

8.8. When publicising their award, winning Entrants must always state the year in which it was won. No 
changes can be made to the name and details of the winning Entry after close of the Competition.  

8.9. Winning Entrants will be able to download their certificates via their online account.  

8.10. Decanter reserves the right to revoke the rights granted under these Rules at any time upon 14 days’ 
notice. 

8.11. Unauthorised use, reproduction or alteration of the Decanter word marks, logos, medals and Bottle 
Stickers may result in the medal being withdrawn and future participation in the Competition may be 
prohibited.  

9. General 

9.1. If any part of these Rules is held by a court of competent jurisdiction to be unenforceable, the validity 
of the remainder of these Rules will not be affected.  

9.2. A person who is not a party to these Rules has no right under the Contracts (Rights of Third Parties) 
Act 1999 to enforce any term of these Rules but this does not affect any right or remedy of a third 
party which exists or is available apart from that Act. 

 
9.3. Nothing in these Rules shall be construed as creating a partnership, joint venture or agency 

relationship between Entrant and Decanter.  
 
9.4. No waiver by Decanter of a breach of any provision of these Rules shall be considered to be a waiver 

of any prior or subsequent breach of the same or any other provisions and no waiver shall be implied 
by Decanter taking or failing to take any other action. 

9.5. In the event that for reasons beyond the reasonable control of Decanter, it is necessary or advisable 
for the Competition to be cancelled, Decanter cannot accept any liability whatsoever for any direct or 
indirect loss of profit, damage or expense of any kind incurred as the result of such a cancellation. 

9.6. Decanter may vary these Rules at any time without notice to Entrants. Any revision of these Rules will 
be placed on the Website without notice to Entrants. In the event that Entrant does not agree to be 
bound by any amended Rules, they must withdraw from the Competition. 

9.7. Any personal information, including Entrant’s name, age, address (including postcode), email address 
and any other information submitted by Entrant on the Entry Form, will be used by Decanter in 
accordance with its privacy policy available at www.timeincuk.com/privacy/.  

http://www.decanter.com/dawa-home/dawa-en/6-promote-dawa-win-331045/
http://www.decanter.com/dawa-home/media-centre-dawa-296240/
http://www.decanter.com/dawa-home/media-centre-dawa-296240/
http://www.timeincuk.com/privacy/


9.8. If there is any reason to believe that there has been a breach of these Rules, Decanter may, at its sole 
discretion, reserve the right to exclude Entrant from participating in the Competition.  

9.9. Any notice given under these Rules shall be in writing and in English and signed by or on behalf of the 
party giving it and shall be served by hand or by sending it by prepaid first class recorded delivery 
(including special delivery) or first class registered post or, in the case of an address for service 
outside the United Kingdom, prepaid international recorded airmail, in each case to the address and 
for the attention of the relevant party set out in the Entry Form or these Rules (or as otherwise notified 
by that party under this clause). Any notice shall be deemed to have been received if hand delivered 
or sent by prepaid first class recorded or registered post or prepaid international recorded airmail, at 
the time of delivery. 

9.10. Decanter reserves the right to cancel the Competition at any stage, and for any reason, including for 
circumstances which are outside of Decanter‘s control. 

9.11. These Rules shall be governed by the laws of England and Wales and any dispute shall be subject to 
the exclusive jurisdiction of the English courts. 


