
 

 

Title: Decanter Awards Marketing Manager  

Brand:    Decanter 
 
Location:  London 
 
Hours:   Full time, permanent 
 
Role reports to:  Head of Marketing  
 
 
Decanter is the world’s leading wine media brand. It comprises the magazine, decanter.com and 
decanterchina.com, two world-class wine competitions and both Europe’s and China’s premier consumer 
wine events. 
 
Decanter is home to the Decanter Wine Awards – the world’s largest and most influential wine 
competitions comprising of: 

- Decanter World Wine Awards (DWWA) 
- Decanter Asia Wine Awards (DAWA) 
- Decanter Retailer Awards 

 
We are looking to recruit an Awards Marketing Manager responsible for Decanter Awards internationally, 
which currently include Decanter World Wine Awards, Decanter Asia Wine Awards, Decanter Retailer 
Awards and judging week/s.  
 
The ideal candidate will have exceptional attention to detail, excellent time management and 
verbal/written communication skills.  
 
Reporting to the Head of Marketing, responsibilities will include: 
 
Marketing planning 

 Responsible for writing a marketing plan for each campaign, outlining scale of the campaign, the target 
audience and expected reach, plus all digital and print activities required 

 Ensuring that all key deadlines are met smoothly and on time 
 
Campaign artwork & collateral  

 Working with the in-house design team to create imagery for each award campaign, and where 
necessary writing copy  

 Liaising with the advertising sales team and individual wineries, plus researching producers online to 
create copy that is accurate, compelling and persuasive 

 Ensuring that the main campaign artwork is then translated for all other channels 

 Quality production of all awards campaign marketing collateral (across print, online and social media) 

 Ensure branding at awards events is in line with relevant brand guide lines and tone of voice 

 Set up promotions for award winners in different countries 
 
  

https://www.decanter.com/en/dwwa/
https://www.decanter.com/en/dawa/
https://www.decanter.com/retailer-awards/


Data & CRM 

 Managing the databases, sending over new data from previous events to keep growing the target 
audience base 

 Using bespoke data lists for specific campaigns where needed 

 Maintain results function on awards platform 

 Ensure promotional content is uploaded on time 
 
Partnership marketing 

 Setting up contra deals and marketing partnerships for Awards 
 
Digital for Awards 

 Working with the digital team, and Marketing Manager for Digital to ensure all Awards pages on 
decanter.com are accurate and appropriate, and track conversions to refine future digital plans in 
relation to awards events 

 
Analysis of marketing activities 

 Monitoring sales reports and marketing activity results to ensure the campaign is on track. Performing 
gap analysis where needed and generating new activity to address any shortfalls in response 

 Analysing year on year trends and differences 
 
Reporting 

 Sending regular marketing update reports to the events and advertising sales team to compare year on 
year results 

 
About you - key skills required 

 Strong marketing skills, particularly in digital and experience producing print marketing materials and 
advising creative 

 Knowledge of the wine/drinks industry  
 Strong computer and technology skills  
 Knowledge and experience using CMS platforms would be beneficial 
 Foreign languages would be beneficial  
 Energetic, proactive, and an effective team player 
 Initiative - works well in a team but also able to complete tasks with minimal supervision 
 Ability to multi-task, excellent organisational and time management skills 
 A keen eye for detail and the ability to produce high quality, accurate work to tight deadlines 

  



About TI Media 

With more than 40 iconic media brands, TI Media creates content for multiple platforms, across print, 
online, mobile, tablets and events. 

TI Media is at the forefront of creating quality content and brands that entertain and fuel the passions of 
millions of consumers every day. As well as compelling storytelling, we inspire people and are a trusted 
voice for their interests. 

Benefits 

We offer a competitive salary, a wide range of benefits and a 35-hour week for most employees. 

More information about benefits available here https://www.ti-media.com/careers/benefits/benefits/ 

Developing You and Your Career 

We have a dedicated Learning and Development team, supplemented by relationships with a range of 
external trainers, developers, suppliers, coaches and mentors. 

Further information here https://www.ti-media.com/careers/working-at-time-inc-uk/developing-you-and-
your-career/ 

Volunteering 

We offer a broad range of opportunities for staff to participate in – including ‘skilled’ volunteering and 
more general activities such as reading with primary school pupils or taking part in team challenges. 

Further information here https://www.ti-media.com/about/responsibility/ 

 

https://www.ti-media.com/careers/benefits/benefits/
https://www.ti-media.com/careers/working-at-time-inc-uk/developing-you-and-your-career/
https://www.ti-media.com/careers/working-at-time-inc-uk/developing-you-and-your-career/
https://www.ti-media.com/about/responsibility/

