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How to promote your win



PROMOTE YOUR WIN
Congratulations on your win! To make the most of your award, here are some ideas and opportunities to take advantage of... 

LOGOS

Let customers know you’ve won by 
including your awarded logo/s on 
your website, in newsletters and 
marketing materials. 

CERTIFICATES 

Showcase your certificate in store 
or in the office as a reminder of how 
good you are at what you do.
Take a picture with your certificate, 
share on social and email it to us so 
we can share too!

Please send images to 
retailerawards@decanter.com

DOWNLOAD LOGOS

DECALS

We’ve sent all winners a window 
decal for each category won. Place 
this on your shopfront or office to 
showcase your win and attract the 
attention of new customers. 

NOVEMBER ISSUE

Results are in the latest Decanter 
magazine on shelves now! For the first 
time, results have been published in 
print at the same time as the online and 
via social media. Use your magazines 
to highlight your win (e.g. display your 
feature, sell copies in-store, use for 
giveaways, share on social).

CELEBRATORY PROMOTION

Run a promotion to celebrate your  
win and share your success with your 
customers. Tie it in with the category 
you’ve won to show why you’re the 
best at what you do.

SOCIAL MEDIA

Share your win on social media  
and tag @decanterawards so  
we can share the good news too.
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OUTSTANDING RETAILER 
OF THE YEAR
Winner
The Wine Society
A close call. ‘This was the year several 
retailers stepped up to be in contention 
for this top award,’ commented Andy 
Howard MW. But the sheer number and 
breadth of awards won by The Wine 
Society in this year’s competition told its 
own story. ‘Who doesn’t love them?!’ 
summarised Laura Clay, while judges 
noted their superb buying team, a range 
that displays not only wonderful 
diversity but also outstanding value,  
plus a fierce commitment to ongoing 
innovation and customer service. 
Celebrating the joy of wine is something 
The Wine Society does with aplomb. 

JUDGES’ CHOICE
Winner
Urban Craft Wines/The 
Online Wine Tasting Club
Runner-up Mummy Wine Club
Covid-19 has forced retailers to innovate. 
Tring-based The Online Wine Tasting 
Club has embraced the brief with more 
energy, imagination and relish than 
most, developing a machine to send  
out mini-bag tasting packs and 
launching quirky online events and  
a subscription club. 

Mummy Wine Club is, to quote one 
judge: ‘A brilliant concept – totally 
different, small-scale but with high-
quality wines, enthusing people about 
wine with personality and style.’

NATIONAL WINE SHOP
Winner
Majestic
Runner-up Tanners
Majestic, in the words of one judge,  
‘is back on form as the national wine 
retailer – and thank goodness, too’.  
The company’s estate of 200 shops is 
growing, the last 18 months have seen  
the greatest change to the 1,100-strong 
range in its 40-year history, its 1,300 staff 
are once again enthused and engaged,  
and a new website has very recently  
been launched. ‘You just love buying  
wine there,’ reflected Mags Janjo. 

Family-owned and run chain Tanners has 
a fine, extensive list and continues to 
engage its clientele admirably. 

RETAILER AWARDS

The 2021 
winners

‘It’s clear that Covid-19 has changed wine retailing forever,’ 
reflects competition chairman Peter Richards MW. ‘All those 

companies named here have risen to what was a game-changing 
challenge and overcome it in style. Categories such as  

Online, Newcomer, Subscription and Virtual Wine Experience 
were all fiercely competitive this year – and indicative of a 

healthy, vibrant, innovative wine retail sector that’s looking to  
the future. Wine is one of life’s great joys and these retailers  
excel in the business of pleasure. Now more than ever this is 

something that deserves recognising – and celebrating.’

SUPERMARKET
Winner
Waitrose & Partners
Runner-up Marks & Spencer

Waitrose ultimately won through this 
year for the breadth, depth and ongoing 
development of its wine range (which 
tops 1,600 bins over the year), its 
commitment to engaging its customers 
via online events and its support for 
producers, including those in South 
Africa who have been hard hit by 
lockdowns and alcohol bans. 

The judges also recognised recent 
improvements at runner-up Marks & 
Spencer, from championing vegan wines 
to more Enomatic dispenser machines 
and its ongoing sustainability drive.  ▶

Waitrose supermarket  
in Hythe, Kent
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2021

DWWA 2021 RETAIL  
PARTNERSHIPS 
Partner with Decanter to promote your Retailer Awards win  
in conjunction with a Decanter World Wine Awards promotion. 

Contact retailerawards@decanter.com to
learn more and take advantage of this offer

Decanter Newsletters Decanter Social Media

Inclusion of your promotional feature 
in Decanter daily and Decanter World 
Wine Awards newsletters.

64,000+
Subscribers - 

Decanter daily, 
weekly and 

DWWA 
newsletters

Social media support from @decanterawards 
linking to your promotional feature.

90,000+
Followers across 

@decanterawards
Instagram, 

Facebook and 
Twitter 

Decanter.com promotional feature

A dedicated post on Decanter.com to 
feature your promotion & highlight  
your Decanter Retailer Awards win.

RETAILER AWARDS

WINNER

20
21

“It’s clear that Covid-19 has changed wine 
retailing forever. All those awarded at the 
Decanter Retailer Awards 2021 have risen 
to what was a game-changing challenge 

and overcome it in style. 

Categories like Online, Newcomer, 
Subscription and Virtual Wine Experience 

were all fiercely competitive this year – and 
indicative of a healthy, vibrant, innovative 

wine retail sector that’s looking to the future. 
Wine is one of life’s great joys and these 
retailers excel in the business of pleasure. 
Now more than ever this is something that 
deserves recognising – and celebrating.” 

- Peter Richards MW, Chairman

ENQUIRIES

Contact us at retailerawards@decanter.com 

See all results and news highlights at 
www.decanter.com/retailer-awards

Promote DWWA 2021 award-winning wines you already stock 
and we’ll help support your promotion free of charge as follows: 
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