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The Island of Contrast
Mallorca is a paradise!

The island’s varied landscape of mountains, beaches 
and rural plains defines each area with its own character 
providing enormous contrast and variety. Palma is 
Mallorca’s historic and elegant capital city where 
approximately 60% of the island’s population live. It 
offers a sophisticated and multicultural year round 
lifestyle and it’s only a 10 minute drive away from 
Palma’s International Airport.
On the city’s outskirts, the exclusive residential area 
of Son Vida offers spectacular views across Palma, is 

surrounded by three golf courses and within easy access 
of all facilities and international schools. The island’s 
popular South West region extending to Puerto Andratx, 
features beautiful coastline and some of Mallorca’s 
most famous resorts contrasting with traditional 
Mallorquin mountain villages. This area attracts 
visitors and international residents with its excellent 
sports facilities including golf courses and super yacht 
marinas, international schools and all the modern day 
amenities for year round living.

Moving further along the coast you come to the rugged 
West coast, this is where you will find some of the 
island’s most picturesque villages including Deià and 
Valldemossa continuing along the winding road to the 
seaside setting of Port Soller and the historic town of 
Soller, which is connected to the Port by an ancient 
tram.  This area is abundant with orange and lemon 
groves and ancient stone wall terraces with olive trees.

Central rural Mallorca is dotted with authentic Mallorquin 
villages against the dramatic backdrop of the Sierra 
Tramuntana (now a UNESCO World Heritage Site) the 
landscape is dominated by fields of almond, olive and 
carob trees and is famous for its wine growing.
The excellent transport system throughout this area 
provides fast access to Palma and the airport. At the far 
North end of the Sierra Tramuntana, around the historical 
towns of Pollensa and Alcudia, the mountain landscape is 
stark and dramatic. 

This area features the popular coastal resorts of Port 
Pollensa and Port Alcudia with beautiful sandy beaches, 
marinas and water sports facilities. The North East has a 
unique charm with a varied coastline, stunning beaches 
and rugged, wild landscape. The historic towns of Artá 
and Capdepera provide year round living and with 
established popular holiday resorts located alongside 
some of the island’s most beautiful beaches.

The stretch of coastline along the East Coast and down 
to the South features clear blue Caribbean style waters 
and award winning sandy beaches.   
This area offers a mix of authentic Mallorquin villages 
such as Santanyí, traditional seaside resorts and 
charming fishing harbours such as Porto Colom and 
Porto Cristo.  Inland the landscape gently undulates 
with its red coloured fertile soil that is ideal for fruit 
growing. 
 
The South Coast is within close proximity of Palma 
Airport with panoramic views across the whole of the 
city.  Here the countryside is flat and well suited to 
the large agricultural farms and estates that dominate 
this region. Around Llucmajor, which is the largest 
municipality in the Mallorca with 16 towns including 
the popular resorts of Arenal, Cala Blava and Cala Pi, 
the area is renowned for its excellent sports facilities 
and is a haven for cyclists.
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Geographical  Position
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Mallorca

  

Southeast

South

Central Region
Northeast

North

Southwest
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Pollensa

Santa Ponsa

Sóller
Deià
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Puerto de Andratx

Artà

Palma
Surroundings

Palma

West 

Palma 
Old Town

Son Vida

    1  International Airport                                                        
  24  Golf courses
  46  Marinas
300  Days of sunshine
  10  International Schools
 208  Beaches
     7  Michelin starred restaurants
       Sierra Tramuntana (UNESCO World Heritage)

Sales activity in 2015 continued the momentum of 2014 
with greater movement of all types of properties in all 
price ranges. Engel & Völkers Mallorca with 16 offices 
on the island, closed the year with a 13% increase over 
2014 and total sales transactions totalling 292 million 
Euros. There was a 40% increase in properties sold 
in 2015 highlighting a healthy market and increased 
demand in all price levels of the market. In the south 
west, for example, sales transactions increased by 50% 
last year. 

As in previous years, sales are focused on the second 
home market and specifically to an overseas buyer 
dominated by German speaking, British, Scandinavian 
and French.  To underline the importance of the overseas 
market on the island, the Spanish Government Fomento 
Ministry figures indicated that sales made to foreigners 
in the Balearic Islands up until the third quarter of 
2015, were in excess of 933 million Euros. According 

to 2015 sales figures, Engel & Völkers Balearic Islands 
(including two offices in Ibiza and one in Menorca) 
reported total sales transactions of 330 million Euros 
accounting for approximately 30% market share in the 
region.

Another indicator of a healthy real estate market is the 
fact that all types of property are now in selling and all 
price levels are moving. This is good news particularly 
for the apartment market which has really started to 
gain momentum in the last 12 months.  

In central and south Mallorca, 20% of all property sold 
was completed in less than 3 months. In Palma, the 
average selling period was between 4-6 months and if 
a property is attractively priced, it often sells within 4 
months.  In the north more clients decided to offer their 
property exclusively with Engel & Völkers and in these 
cases the properties sold faster as a result. 

Real Estate Market Overview 2015 – looking forward to 2016
Best year ever for Engel & Völkers in Mallorca

Flight distances in hours

Photo: Marco Richter
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All coastal locations continued to perform well and 
properties prices varied dramatically depending on the 
region and the distance from Palma.

Palma & Surroundings
The capital and the immediate surrounding areas were 
increasing popular for foreign buyers, particularly 
Scandinavians, wanting a “pied a tierre” for short breaks. 
In the immediate proximity to Palma, such as the exclusive 
residential area of Son Vida where sales doubled last year 
over 2014. Here the average price for a villa (without a sea 
view) is 2.1M Euros rising to an average of 5.1M Euros for 
a villa with views.

Trend for family residents
There’s an increasing trend for families, who want to change 
their lifestyle and settle on the island whilst commuting to 
their home country for work, to become resident full time. 
The South West region is popular with these buyers because 
it offers fast links to Palma and the airport, it provides 
international schools, medical services, sports facilities and 
a sophisticated infrastructure which is ideal for year round 
living.
 
In the South West the average sales price dropped marginally 
in 2015 to 1.2 million  Euros. However, the volume of sales 
increased this was due to the fact that property in all price 
ranges sold.

Inland, in Mallorca’s rural areas, sales increased by 50% this 
year and some of the most expensive properties sold on the 
island in 2015 have been in this region.  Buyers are looking 
for luxury estates with lots of land that offer privacy and 
space with views across the Sierra Tramuntana Mountains.
In the north east modern villas close to the seafront or rustic 

fincas in the countryside attracted the foreign buyers. In 
the north and west, which is especially popular with the 
British market (approximately 50% of buyers are British in 
both areas), buyers were making decisions faster so as not 
to lose a deal last year.  The strength of the pound sterling 
has brought more British buyers into the market and the 
properties most requested were country style fincas.
   
Best Year for Mallorca‘s Tourism Industry 

The island’s tourism industry has enjoyed a record 
breaking year with over 11.5* million visitors and   Palma’s 
International Airport reported the best passenger figures 
in its entire history with a total of 23.745.131* passenger 
movements. The airport now ranks as the 12th busiest 
airport in Europe. (*source:  AENA)

Continued investment
This factor has given a huge impulse to the general 
development of the island, according to the Hotel Federation 
(FEHM) last year 750M Euros was invested in 300 hotel 
projects around the island and  of that total, 250 projects 
were hotels refurbishing to increase their star rating.

New luxury hotels
Several new openings of luxury hotels are scheduled in 
2016 including the five star Park Hyatt Mallorca Hotel & 
Resort in the north east of the island in the spring.  In Palma 
seven new hotels are scheduled to open this year and next 
including the first Cappuccino Group Hotel in a former 
modernist building in Plaza Cort opposite the town hall and 
across the other side of the city, the hotel group Protur is 
redeveloping an historic military building into a five star 
boutique hotel close to the Paseo Mallorca.
  

Overview
Real estate activity in 2015

Quality destination…
In the past decade Mallorca has made huge strides 
to offer quality in all aspects of its tourism industry;  
award winning hotels, designer shopping and excellent 
restaurants are attracting attention from leading 
gourmets. To date, there are seven Michelin star 
restaurants in Mallorca and one of those (Zaranda)  
has this year been awarded with 2 Michelin stars. 
Furthermore, the revival for home grown local produce 
has been enormously successful especially for local 
wine and olive oil. The Island now offers premium 
attractions and entertainment including exclusive beach 
clubs dotted around the coast. 

Engel & Völkers Sponsors FREE Wifi Project
As part of Palma‘s overall objective to maintain a 
presence in the international market, a new „Smart 
City Project“ has been launched. Engel & Völkers is 
sponsoring a key element of this project to provide 
free high speed Wifi along the city‘s Paseo Maritimo, 
Palma Ferry Terminal, Moll Vell (superyacht harbour 
with leisure area), El Borne (the main shopping street) 
and  La Lonja in the city’s old town. Last year, Engel 
& Völkers launched this service with great success 
in Puerto Andratx in the South West. This year Engel 
& Völkers will continue to expand the service and is 
working with local councils throughout the island to 
bring high speed WIFI to a further 14 villages.  

* In Mallorca temperatures rarely drop below 12 ºC

Perfect Climate Conditions

Spring 18 13 7

Summer 27 24 11

Autumn 22 22 9

Winter 16 14 6

Season Day temperature oC Water temperature oC Hours of sunshine
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   Average Sale Price 2010 and 2015 in €
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Hot Spots 
The areas to watch in 2016

Palma will continue to attract buyers;  there is increased 
demand for restoration projects and any property with 
outside space. The South West is still the most popular 
area of the island for foreign buyers with approximately 
40% of the Island‘s total sales made in this area. Fast 
links to Palma, sophisticated infrastructure and excellent 
sports facilities, shopping and restaurants are important 
for investors.

The news that Sir Richard Branson has re-acquired a 
sprawling estate in Banyalbufar on the west coast, is 
welcomed by locals along the coast to the picturesque 
village of Deia where Branson’s relationship with the 
island began when he first bought the hotel La Residencia. 
This village continues to be a hot spot, attracting a well-
heeled international market with many famous foreign 
residents.

Puerto Soller and inland to the authentic Mallorquin 
village of Fornalutx are attracting more interest and a 
notable improvement of quality in the cafes, restaurants 
and shops, all helps the infrastructure of the area and the 
general appeal.

Canyamel in the north east still represents good value for 
seafront property and this year there are some exciting 
new projects either underway or nearing completion. 
Increased interest is anticipated in this area with the 
opening of the luxury Hyatt Park Hotel this spring. 

The traditional hill top villages of Campanet and Büger 
in the north offer views over the mountains and are 
within a short 15 minute drive of Puerto Pollensa and the 
beaches. In the south east the traditional seaside resorts 
such as Cala D’or, which is increasingly upmarket,  or 
traditional fishing villages such as Cala Figuera, attract 
overseas buyers looking for seafront villas with direct 
sea access (entry price around 1.5M Euros). 

The market is also moving for traditional town houses 
in villages such as Santanyi and Ses Salines.

In general the hot spots around the Island are growing 
and last year, even in locations that traditionally 
perform slower, there has been a significant increase in 
movement and sales transactions over previous years. 
Buyers and specifically foreign buyers, which is Engel 
& Völkers core market, are now looking outside the 
traditional areas. 
Says Hans Lenz, spokesperson for Engel & Völkers 
Mallorca; “This year, Engel & Völkers celebrates 
more than 25 years in Mallorca. The power of our 
international network combined with our professional 
local know how has certainly delivered excellent results 
in 2015. We envisage continued interest from primarily 
overseas buyers fuelled by strong currencies outside of 
the Euro, the enduring appeal of Mallorca and the desire 
to own a place in the sun that is safe, secure and easily 
accessible”.

Market Performance 2015

Prices quoted are based on the average sales value of properties sold in each area
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Nationality of Buyers

 Region Least /most expensive price per sqm 2015 in €

Palma Old Town

Son Vida

Southwest

West Coast

North

Central Region

Northeast

South

  9,000/sqm
  2,500/sqm 

  10,500/sqm
  2,000/sqm

  15,300/sqm
 1,300/sqm

  17,000/sqm
 1,500/sqm

  5,700/sqm
  1,500/sqm

  5,000/sqm
  1,200/sqm

  8,000/sqm
  1,000/sqm

  6,000/sqm
  1,200/sqm

The main buying markets in Mallorca remain German speaking, 
British and Scandinavians. Last year more Spanish entered the 
market as the economy started to pick up. There were also more 
French buyers last year.  

The majority of investors are cash buyers who are looking for an 
investment that they can enjoy at the same time.  The age profile 
starts to change with the emergence of more families settling 
on the island to live full time whilst commuting to their home 
country on a regular basis. 
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New Off Plan Developments

Mallorca’s strict building restrictions combined with 
the fact that over 40% of the island is protected territory, 
means that many new developments are built on 
existing sites. Developers are now focusing on state of 
the art developments in key locations often with prime 
sea views. The demand to buy these off plan outweighs 
supply.

In 2016 three new projects of quality luxury seafront 
developments will be launched in the South West region.  
Other projects include the restoration of several historic 
“palacios” into stylish new apartments and penthouses 
in Palma Old Town. In Son Vida, several new projects 
for state of art modern villas will start this year. On 
the south coast around Cala Pi, new villas are being 
constructed for completion in 2016 with sea views and 
an asking price of approximately 500,000 Euros.

In the north east, around the site of the new luxury 
Hyatt hotel, the Cap Vermell Estate is developing an 
ambitious project of villas.  Engel & Völkers will be the 
real estate partner with an initial offering of 7 several 
luxury villas ranging from € 2.7. and € 5.7 M Euros. 
The added benefits of owning one of these properties 
includes the use of the new hotel‘s services, plus a 
brand new Country Club which is currently under 
construction for completion this summer with indoor 
pool, tennis, paddle courts and restaurants. 

Selling – some tips from our experts

The whole process of buying and selling has become 
increasingly sophisticated on the island as foreign 

buyers account for approximately 40 % of total 
residential sales and have a tendency to change their 
properties around every 7 years. Home staging has 
therefore become increasingly important. Says Hans 
Lenz, Managing Director, Engel & Völkers Mallorca 
Southwest says; „A property must present itself in 
its best condition;  it must be tidy, well-groomed and 
bright, with special attention  to all the outside and pool 
areas in order to capture potential investor interest“. 

For rural properties, Tina Deutsch, Managing License 
Partner of Engel & Völkers Mallorca Central and 
South comments: “The most important features that 
add value include a swimming pool, a good driveway 
and landscaping, good lightning inside and outside the 
property.  Outdoor furniture and general home staging 
is also very important to complete that first impression”.

In the heart of Mallorca’s Sierra Tramuntana, Eddy 
Barrera, Managing Director, Engel & Völlkers Mallorca 
West adds; “Outside space is important, particularly 
a terrace with views across the sea or the mountains.  
Underfloor heating is increasingly becoming a new 
standard so that buyers can enjoy their property 
throughout the year”.

Buying – what to look for?

First and foremost there’s such a variety of locations, 
property types and prices in Mallorca it’s important to 
consult with a local real estate expert to avoid confusion 
and get a clear picture.  Engel & Völkers, is the leading 
quality real estate brand in Mallorca with 16 offices 

around the island offering the strongest local presence 
in each area.  All our offices have important local 
knowledge of their area and know-how of the market.

Says Gary Hobson, Managing Director Engel & 
Völkers North; “Be prepared for the unexpected!  
Often buyers come to Mallorca with a fixed idea and 
end up buying something totally different.  If you don’t 
find what you are looking for in one region, we can 
introduce you to our Engel & Völkers colleagues in 
other areas that might be more suited to your needs”.

Gabriela Muñoz, Managing Partner of Engel & Völkers 
Son Vida and Surroundings advises; “Consider how 
you will use the property; will it be for short breaks 

and holidays or a full time residence? What space will 
you need, its proximity to Palma airport, shopping, 
sports facilities and beaches? Will you entertain lots of 
visitors?”

“Do you need an easy care property which you can just 
lock up and leave? Do you want a traditional finca with 
land? What views do you want?”, comments Nils Haase 
of Engel & Völkers South East. 

“If you see a property that “ticks all your boxes” accept 
the fact that market prices have now stabilised and often 
there is little room for negotiation. Make a sensible 
offer to be taken seriously”, concludes Reiner Fischer, 
Managing Partner Engel & Völkers North East.



www.engelvoelkers.com/mallorca


